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NTT DOCOMO Demonstrates a Wide Variety of Leading-Edge Mobile Multimedia Services 

at Vietnam Telecomp 2008

NTT DOCOMO's vision
With meeting needs of our customers as our top priority, we are making our brand stronger than ever. Though our company was established a little less than 15 years ago, our DOCOMO brand and service brands such as i-mode have become synonymous with the growth of Japan’s mobile phone industry and the cutting edge of mobile communications technology. 

Superior technology and strategic investments in R&D and infrastructure have continued to pave the way for our successful evolution from analog to digital and to the next generation of digital mobile communication services and beyond. However, we realize that the strength of our brand and an unwavering commitment to customer satisfaction will be the keys to our future success.

Our brand image as a provider of easy-to-use advanced mobile network services of consistently high quality fuels our growth, opens new areas of the mobile phone market and increases our value as an enterprise. The DOCOMO brand is the promise of truly unique services that are innovative not only technologically but also from a business perspective. Having evolved from an analog mobile phone provider to the premiere brand in digital mobile communications in Japan, we are now leading the transition of the mobile phone from a means of communication into a vital "lifestyle infrastructure."

With this destination in mind, our priority on a customer-oriented management policy becomes even more critical to our success. We must understand not only the current needs of customers who come from increasingly diverse lifestyles, but also anticipate their needs to create services that they have not even imagined possible. Cooperating with major transportation and financial services companies, we are already transcending communications and realizing our lifestyle infrastructure vision, bringing new value and convenience into the lives of our customers. 

At the heart of these and other business models under development is a profound understanding of the customer and commitment to satisfaction. By putting our customers first in our minds in every element of our business from research to after-sales service, we will continue to be the choice of our current subscribers and attract new users.

Where others see obstacles, DOCOMO is already looking past them to new opportunities. When the mobile phone market reached 88 million subscribers in Japan and many viewed the market as saturated, DOCOMO saw an incredible infrastructure to be exploited to create new markets and value for customers. We accelerated the development of services that link "brick-and-mortar" businesses with our digital wallet services, making the mobile phone an even more indispensable tool in daily life. The result is our pioneering yet another new market with over 5 million "Osaifu-Keitai" service subscribers patronizing some 22,000 member retailers as of the end of June 2005.

Globally we began selling dual-mode FOMA/GSM mobile phones, and, in addition to our existing voice roaming services in 2004. We also launched global packet communications roaming services, enabling our customers to use the same i-mode services they enjoy in Japan while overseas. With over 17 million Japanese travelling overseas every year, we are just beginning to tap yet another market with excellent potential.


Our world-class R&D laboratories already have their sights set on 4G and are aggressively developing future wireless technologies and applications. As we continue to explore the potential of technology and develop new business models and markets, we reinforce the DOCOMO brand and the foundation of our future. The operating environment surrounding the mobile phone industry certainly has its challenges. However, we believe that by frankly assessing and anticipating customer needs and by enhancing our core competencies, the DOCOMO brand will enjoy endless growth possibilities, opening doors to new markets in Japan and around the world and enhancing our value for the millions of stakeholders in our vision.

About NTT DOCOMO

The revolution that began with the invention of the mobile phone is changing our world, and NTT DOCOMO has always been at the leading edge of this revolution. Providing a wide variety of leading-edge mobile multimedia services to more than 52 million customers, NTT DOCOMO is one of the world leaders in mobile communications. Our 1999 launch of i-mode, the world's most popular mobile internet service providing e-mail and internet access to over 47 million subscribers, and then FOMA in 2001 as the world's first 3G mobile service based on W-CDMA transformed the landscape of mobile communications in Japan and won the DOCOMO brand global recognition. But these were just the first steps toward our goal of transforming the mobile phone in to a "Lifestyle Infrastructure." Introduced only recently, our "Osaifu-Keitai" (mobile phones with wallet functions) which multiplies the convenience of the handset with cashless transactions for everything from riding the subway to shopping already has more than 20 million subscribers - a perfect example of how NTT DOCOMO is not only leading in the field of mobile communications but redefining its role in our user's life.


Through our branch offices and wholly owned subsidiaries in Asia, Europe, and North America, and in strategic alliances with mobile and multimedia service providers in Asia-Pacific and Europe, we are expanding our global reach. NTT DOCOMO will continue to help our user's communicate seamlessly around the world and redefine the role of mobile communications in our user's lives.       
About Vietnam Telecomp & Vietnam Electronics 2008

With over 20 years’ show history and brilliant track records, Vietnam Telecomp has established itself as a leading branded international show in Vietnam and the neighboring region. The event is well participated by local and overseas operators, global renowned companies and professional associations, and highly recognized as an outstanding platform to demonstrate the remarkable development of Vietnam's ICT industry achieved and showcase industry players’ long-term contributions.

For more information about Vietnam Telecomp / Vietnam Electronics 2008, please contact Ms. Helen Ho or Ms. Anna Choi at Tel: (852) 2516 3528 or 2516 3359, Fax: (852) 2516 5024, E-mail: telecom@adsale.com.hk or visit our show website: www.vietnam-telecomp.com (Vietnam Telecomp 2008) and www.2456.com/vne (Vietnam Electronics 2008).
· END -


For press enquiry, please contact:

	Ms. Bui Thi Duyen

Vietnam Posts and Telecommunications Group (VNPT) 

PR Center For VNPT (IPC) 

Mobile: (84) 903435302 

Tel: (84) 4 9438026/9436027 (ext 101) 

Email: btduyen@vnpt.com.vn           


	Ms. Kathy Wong
Marketing Communications Department

Adsale Exhibition Services Ltd

Tel: (852) 2516 3372
    

Fax: (852) 2516 5024

Email: publicity@adsale.com.hk












[image: image1.jpg][image: image2.jpg]